Analysis of Contemporary Chinese Media
Credit: 5

Instructor, Jianqi Wang

Instruction language: Chinese

Office Hours: Thursday 1:00-2:00 or by appointment

Contact Info. 292-5871; wang.551@osu.edu
Course Description:

This course is aimed at equipping students with knowledge and skills necessary to analyze contemporary Chinese media, including television and radio broadcastings, newspaper reports, and the internet ---- major venue of information gathering in contemporary China. The content of this course consists of four parts. 

Part I, Overview of Chinese Media and Their Roles in Contemporary Chinese People’s Lives

This part of the course analyses the Chinese structure of contemporary Chinese media and answers the questions of what one would find at which location through which channel. Lecture plus hand-on practice in finding and mining information from specific regions of China.

Part II, Audience of Contemporary Chinese Media.

As a continuation of Part I, this part analyses the demographic and geographic configuration of Chinese media audiences corresponding to the Chinese divisions of contemporary Chinese media and the changing landscape of the configuration. It answers questions such as Where and Who read/watch/listen to What and for What purposes.

Part III, Current Issues on Contemporary Chinese media.

This part highlights issues that are shaping contemporary Chinese media and changing the division and configuration of Chinese media. 

Issue One: Mass-appeal vs. social ethics and artistic pursuits: The case of Cui Yongyuan and a journalist photographer
Issue Two: Commercialization vs. social responsibility, a losing battle: the case of CCTV 

Issue Three: Censorship, self-censorship, and the fading of both, the case of newspaper QiLu Evening
Part IV. Popular Programs and their Audience

This part case-studies popular programs and columns at students’ choice – upon approval of the instructor -- that reflect and also complicate the reading on contemporary Chinese media:

1. The “Supper Girl” genre

2. Talk-shows -- Shihua Shishuo (Tell It Like It Is)
3. Situational Drama and sitcom – I Love My Family
4. Radio on everyday life – TrafficTtime 
5.  Newspaper Columns and Magazines on everyday life.

Format: Lecture, group discussion, individual research project, on-line forum discussion with Chinese (counterparts), student presentations. 

Textbooks and Materials:
1. 中国媒体大转折 / 欧阳国忠著  北京： 团结出版社 2003 (596pages)
2. Tell It Like It Is (TILII) by Jianqi Wang, Yale Press 2005 (412 pages)
3. Collected video/audio clips from Chinese television and radio

4. Sample newspapers from China

Requirements and Grading:
Students are expected to attend lectures, participate in group discussions (including in-class discussions and online discussions with Chinese counterparts), propose, complete and present research papers. Every student is required to post five messages that each attracts 10 follow-up posts on the online discussion forum at the website of Chineseflagship.org or to exchange 10 email messages with a Chinese counterpart, discussing contemporary issues raised in Chinese media. Student should work with instructor to decide research topics, such as a specific program on a specific television station in a specific region or a hot issue currently being discussed on Chinese media. Student is expected to present the studies and write a term-paper in Chinese of no less than 10 single spaced page. Students are expected to work through one chapter in Tell It Like It Is and take an online comprehension test. Final grade is determined by


Class participation: 20%


Participation in online discussion with Chinese 20%


Work through one Chapter in TILII and take the online comprehension test 20%


Presentations 20%


Final paper 20%

Disabilities: Efforts will be made to accommodate students with disabilities. Please inform the instructor of special needs and make necessary arrangements in a timely manner. OSU Office for Disability Services can be reached at 292-3307. It is located at 150 Pomerene Hall, 1760 Neil Ave.

Academic misconducts: Before taking this course, students are encouraged to review Students Handbook, especially sections regarding academic misconducts and plagiarism. Students are expected to understand the pertinent guidelines and stipulations, as well as the instructor’s responsibility to report students’ academic misconducts to relevant university offices and administrators (Faculty Rule 33356-487). For additional information, see the Code of Student Conduct at http://www.ods.ohio-state.edu/.
Weekly Schedule:

Week One: 
Orientation and Introduction



The divisions of Contemporary Chinese Media



Assignment: Propose Research Topic



Reading: Chapter One in中国媒体大转折
Week Two:
Media Types and Geographic Constraints



Vertical vs. Horizontal



Assignment: List resources for your Research Topic



Readings: Reading: Chapter One in中国媒体大转折
Week Three:
The Audience of Contemporary Chinese Media



Demographic distribution along media types

Assignment: Find your favorite Chinese program/column and define who their audiences are in China

Radio on daily life (traffic, weather, ..)

Demographic distribution along programs and columns

Assignment: Analyze the audience composition for the most popular shows in the Chinese city/place that you are most familiar with

Decide your research topic

Readings: Chapter Two in 中国媒体大转折
Week Four:
Current Issues on Contemporary Chinese media.

Mass-appeal, personal profit vs. social ethics and artistic pursuit: The case of Cui Yongyuan

The Evening Show for Spring Festival



Assignment: Research on your topic


Readings: Chapter Two in 中国媒体大转折
Week Five:
Current Issues on Contemporary Chinese media.

Commercialization vs. social responsibility, a losing battle: the case of CCTV

The coming of foreign media



Assignment: Research on your topic


Readings: Chapter Two in 中国媒体大转折
Week Six:
Current Issues on Contemporary Chinese media.

Censorship, self-censorship, and the fading of both, the case of Qi Lu Evening

Assignment: prepare final paper and presentation



Present your preliminary findings and questions


Readings: Readings: Chapter Three in 中国媒体大转折
Week Seven:
Popular Programs and their Audience

Supper Girl

Popular Korean Dramas



Assignment: prepare final paper and presentation



Readings: Readings: Chapter Three in 中国媒体大转折
Week Eight:
Popular Programs and Their Audience




Popular stars



Sports programs



Assignment: present your research


Readings: Chapter Four in 中国媒体大转折
Week Nine:
New Media and their influences to Chinese

T.V. Talk-shows



Radio Talk-shows



Assignment: prepare final paper and presentation



Readings: Chapter Four in 中国媒体大转折
Week Ten: 
Students’ Presentations of Final Papers under the umbrella topic: My Understanding of Contemporary Chinese Media: Divisions, Audience, Issues and Future

References:

Chinese images of the United States / edited by Carola McGiffert ; foreword by John J. Hamre  

Washington, D.C. : CSIS Press, Center for Strategic and International Studies, c2005 

Chinese media, global contexts / edited by Chin-chuan Lee  

New York : RoutledgeCurzon, 2003 

Media in Chia: Consumption, content, and Crisis. Edited by Stephanie H. Donald, Michael Keane and Yin Hong. London: RoutledgeCurzon 2002

中囯媒体记者调查 : 中囯首部曝光媒体记者生存现状內幕 / 凌非著   

 北京 : 光明日报出版社, 2004 

媒介前线 : 网络和电视的亲密接触 / 主编刘连喜  

北京 : 中华书局, 2004 

文化年夜饭 : 网话央视春节晚会 / 主编刘连喜  

北京 : 中华书局, 2003 

电视批判 : 我们需要什么样的电视文化 / 主编刘连喜  

北京 : 中华书局, 2003 

崛起的力量 : 中国网络媒体 1995-2003 / 主编刘连喜  

北京 : 中华书局, 2003 

中国媒体前沿：来自市场的观察报告 /曹鹏著

北京：新华出版社 2003

大众传媒与农村 / 方晓红著

北京：中华书局 2002

The above books are available at OSU libraries
——————————————————————————

中国媒体大转折 / 欧阳国忠著 

北京： 团结出版社 2003

非常新闻 / 陈寅主编

深圳：海天出版社 2004

Websites———————————————————————————

新浪网、搜狐网、新华网、人民网，中华传媒网

Newspapers:——————————————————————————————

齐鲁晚报、南方周末、21世纪经济报道、中国青年报、北京晚报

Magazines:——————————————————、

家庭、读者、新周刊（图文并茂）、书屋、天涯

Television stations:

CCTV, 上海东方卫视、湖南卫视、旅游卫视
中国媒体区划（兼顾行政区划与经济文化区划）：

东北地区：黑龙江、辽宁、吉林

华北地区：河北、山西、天津、北京

华东地区：山东、江苏、浙江、上海

华南地区：广东、湖南、福建、海南

华中地区：湖北、河南、江西                                                                    

西南地区：四川、贵州、广西、云南、重庆

西北地区：青海、陕西、新疆、内蒙、西藏
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